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In an era when 

everything changes…

…why would patients

stay the same?
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Patient behaviors:

The “helicopter view”

• Healthcare costs keep increasing

• Healthcare systems cannot keep up

• 7% of Google searches are healthcare-related1

• Americans would share their health data with:2

– Google: 60%

– Amazon: 53%

– Apple: 49%

– Facebook: 40%
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Sources: 1: Google Health Vice President David Feinberg, MD, Mar 2019

2: Bond Capital, Mary Meeker, 2019 Internet Trends Report, Jun 2019



Patient challenges
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Challenges:

Expectations from the 

digital, mobile, social 

norm
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Expectations: Instant Gratification
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Expectations: Lower Cost
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Expectations: Higher Transparency
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Expectations: More Options
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Challenges:

Information

• Reliability

• Applicability

• Fake News
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asparagus breast cancer
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Fake news
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Source: BlueLatitude, PMLive, 2nd May 2019



Challenges:

Data!

19



© 2019 Care Across - Confidential

Privacy

(yes, even before GDPR)
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Big Data
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Source: The Century Foundation, 10 Jan 2017
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Patient Generated Health Data

(PGHD)
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Source: Publicis Health



Opportunities
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Opportunities:

Personalization

➢ ER+ HER2- breast cancer, 
diagnosed 17-01-2018

➢ Metastasized to the bones, 
diagnosed 14-09-2018

➢ Irritable Bowel Syndrome

➢ BMI=29 (Overweight)

➢ Vegetarian

➢ Sedentary lifestyle

➢ Mild depression

➢ Changed to part-time employment 
since metastasis

➢ Lives >100km from cancer clinic

Shift from… 

“breast 
cancer 

patient” 

to…
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Opportunities:

Personalized Behavior Change

Characteristics

• Personalized

• Evidence-based

• Data-driven

• Quantified

• Long-term engagement

Example goals

• Improve quality of life

• Affect health determinants 

(e.g. weight, physical 

activity etc)

• Enhance adherence
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Holy Grail: 

Personalized Digital Therapeutics



Σας ευχαριστώ

thanos.kosmidis@careacross.com
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The CareAcross case 

with cancer patients

Personalized Behavior Change for Quality of Life

• 11% reduction in average number of side-effects 

experienced

Personalized Behavior Change for Weight Control, 

including detection of (pre)cachexia

• Lung cancer patients: 

average weight increase of +0.3% (metastatic 

disease: +1.3%)
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